Building our brand from strength to

strength

19 November 2014

Disclaimer: The information contained in this document is intended only for use during the presentation and should not be disseminated or
distributed to parties outside the presentation. DBS Bank accepts no liability whatsoever with respect to the use of this document or its contents.
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Who helped to make Orchard Road
the shopping paradise of Singapore?
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Who brought the sparkle back to one
of the crown jewels of Singapore’s

history, the Raffles Hotel?




The Future of Banking — The Future of Branding
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The DBS Brand Journey

2006 Living, Breathing Asia

About us, about who we are

2010 Asia’s Safest. Asia’s Best

About the recognition we are receiving,
about what others say about us

2014 558
2015 £°°

About what we do for others and being
purpose-driven
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A Spark
- Canignite possibilities
And summon inspiration
Sparks drive us forward
And bring us together
And as the bank that developed Singapore
Sparking possibilities
ls at the heart of who we are

-What WI|| you spark?
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DBS can help make things happen
in your lives and with your
businesses

Celebrating our past,
our future and our
ability to create
Impact beyond
banking...

Igniting
Possibilities,
Sparking Joy

Activation, engagement, and
participation in conjunction with
DBS staff, products and services




PRINT EDITORIAL

DBS can help make things happen
in your lives and with your
businesses

Igniting SPONSORSHIP
Possibllities,
Sparking Joy WEBSITE EVENTS
SOCIAL ACTIVATION

ON-GROUND ACTIVATION
STAFF ACTIVATION

IWEALTH DBS
PayLah!

Activation, engagement, and
participation in conjunction with
DBS staff, products and services
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it aLL starTs with A SPARK it aLL starTs with A SPARK

v WIHALS YOURN S8R WHATS TOUR SFARK T
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Living, Breathing Asia = DIRS Living, Breathing Asia = DIRS



m #cantfeelmyarms
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iT ALL STARTS WiTH A SPARK T aLL starts witH A SPARK

From footwear to food, Andy Chaw of Krispy Kreme has brought many

Whether it's being passionate about fun or having fun with a passion, S . A " .
. . . . renowned brands into his custorners” hands. AL DBS we've worked together with

everyone has something that they love doing. And where this brings them

can be amazing. Just like how our passion for developing Singapore has Andy since the beginning to help put his ideas into action. Igniting possibilities

helped us spark a difference in the lives of our colleagues, our customers and helping businesses achieve their potential is at the heart of who we are

and our friends in the community. At DBS, igniting possibilities is at the heart WHAT'S YOUR SPARK?

of who we are. WHAT’S YOUR SPARK?

© © | DES.COMSPARK | SMYSPARK © O | DBS.COM/SPARK | #MYSPARK

Living, Breathing Asia = DIRS L Living, Breathing Asia = DIRS



#milesfromnowhere
#surprisedate
#hoyswillbeboys

#familytimeatlast #loveisstillintheair

im aLL starts with A SPARK
im aLL starts with A SPARK e 1 = et e s s
AT ; R .-m;u-;unu.uu:- :
B T 00 | DBS.COMSPARK | #MYSPARK
Q0 | DRS.COMSPARE | SMYSPARN

Living, Breathing Agia x r}!‘c’ Living. Breathing Asia o I)P.Ic)



#worklovebalance

#mydailygrin

#betternotbitter

#changinglivesthroughcoffee

it aLL sTarTs with A SPARK

WEHAT'S YOUR S akr

Living, Breathing fsa

= DBS

Supporting ~ 100
Social Enterprises

Making a difference
In the community —
DBS Foundation
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Sparking Inspiration

by storytelling

Andy’s love of shoes sparked a business that spans 17
countries. We've been on the journey with him for a long
time. 16




Sparking joy

with PayLah Santas

H Sobauhiaa o wih en Jun 04 wmeec M 36 6:28 pm

: G Tulika_S 0
Soored with PayLah Santas today!
fDBS #PaylLahSantas #xmas

PayLah Santas on the move!
D83 Bank 140 likes

3 Sumre I : ity Tulika_S DBS PayLah Santas FTW!
330 views (" Prama Techinameurni, Seeuna Lean and 12 othars (e i #DBS #PayLahSantas #DigitalSantas

fur Gom |
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Sparking money minds

HDBS

with iWeaIthIQx"

< DBS =



Sparking money minds

BDBS

with iWeaIthIQx"

Q1. If you're looking for a city with the most billionaires, you'll strike jackpot in:

< DBS -



Sparking money minds
. L 4 with iWeaIthIQ><

E Vic Vichimaru Goh

Hey, | am préfty good at this

Think vou can beat my score?
Take the iWealth IQ test now.

Lhalkengs vourses and find out what knd of
money mind you have

i Raybum Wong Eloes this v Sepn by 1




A Spark, once unleashed,
creates more and more sparks.
Each inspiring, building, and bursting with joy.

The spark has always been within us,
and at DBS, we're making banking more joyful
as we continue to ignite sparks all around Asia and beyond

21



DBS Marina Regatta

DBS PayLah!

=

DBS PayLah! Ll

Simplest way to go dutch. ‘359
Get $5 if you register now. &

% DBS N
PayLol! S

~— g ;7\'\'_\.}\‘\
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Saved a life

IBM Watson Partnership

Aping tlguture of Banki

Re-definin} b Customer Experience

Societe Generale
Acquisition

People of Purpose

5-time Best SME Partner
Award Winner

Supporting Social
Enterprises

ST | Tai

DBS BusinessClass

Waded though floods




Sparking National Pride

DBS announces S$3.5 million )
sponsorship of 28th SEA Games NEIGHBQURSFIRST *°

]
2

NATIONAL GALLERY SINGAPORE

DBS Marina Introduci h
POSB ntroducing the
Regatta, SEA National Gallery

NeighboursFirst:
Games dragon J — celebrating a

. Celebrating new
bo_a_tlng e neighbourﬁoods “new” national
sailing as one icon

< DBS -




What We Stand For...

2006 Living, Breathing Asia

About us, about who we are

2010 Asia’s Safest. Asia’s Best

About the recognition we are receiving,
about what others say about us

Igniting Possibilities, Sparking Joy

About what we do for others and being
purpose-driven




Building our brand, from strength to strength

“At DBS, we believe the impact
we create goes beyond banking...
, because what we do touches real
MOST VALUAE people, real businesses and real
BRANL lives.

i
o)

We remain true to this reality and
USD 4.01 billion continuously_ strive to uphold the
§Top banking brand trust placed in us by our
in ASEAN customers, our colleagues and
the communities we operate in.”

SDBS Brand Value:

— Piyush Gupta, DBS CEO

< DBS -



SPARK?

VWe're ready to hear from you. So if you've got a buming idea or a passion that you really want

to bring to ke, for yourself or for others; tell us and together we might just make it happen!
Design
i 7 N 7 R N

Technology




HOME

| nnovative |

X :
< [ Daring ]

SPARK? [ Yummy ]

VWe're ready to hear from you. Soif you've got a buming idea or a passion that you really want

to bring to e, for yourself or for others, tell us and together we might just make it happen! Flt &
[ Fabulous ]

[ Quirky ]

ﬂ i vl Community
Travel the world on ™ Minded

S

d a bike
3 B = ' =7 0 [ Impactful ]
L [ Green ]

"
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http://www.dbs.com/spark/spark-something/en_sg/index.html
http://www.dbs.com/spark/spark-something/en_sg/index.html
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Since the launch of the DBS Marina Sailing Programme,
over 7,000 people have already enjoyed Marina Bay!
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