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Building our brand from strength to 
strength 



Who helped to make Orchard Road  
the shopping paradise of Singapore? 

Who ruffled a few feathers and defied the 
status quo by making it possible to write 
cheques and earn interest at the same time? 
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Who introduced a whole new ‘way of living’ 
in Singapore, with swimming pools, tennis 
courts and BBQ pits at your doorstep? 
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Who brought the sparkle back to one 
of the crown jewels of Singapore’s 
history, the Raffles Hotel? 



The Future of Banking – The Future of Branding 
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Brands Media Consumers 

Yesterday Today 

Brands 

Consumers Media 

Storytelling 

Listening 

Social 

Insights 

 



Living, Breathing Asia 

Asia’s Safest. Asia’s Best 

The DBS Brand Journey 
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About us, about who we are 

About the recognition we are receiving, 
about what others say about us 

2006 

2010 

??? 
About what we do for others and being 
purpose-driven 

2014 
2015 
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A Spark 
Can ignite possibilities 
And summon inspiration 
Sparks drive us forward 
And bring us together 
And as the bank that developed Singapore 
Sparking possibilities 
Is at the heart of who we are 
 
What will you spark? 



DBS can help make things happen 
in your lives and with your 

businesses 

Activation, engagement, and 
participation in conjunction with 

DBS staff, products and services 

 
 
 
 
 

Celebrating our past, 
our future and our 

ability to create 
impact beyond 

banking… 
 
 
 
 
 
 

DO 

SAY 
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Igniting 
Possibilities, 
Sparking Joy  
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DBS can help make things happen 
in your lives and with your 

businesses 
 

Activation, engagement, and 
participation in conjunction with 

DBS staff, products and services 

SAY 

DO 

TV CINEMA 

PRINT EDITORIAL 

BUS DIGITAL 

SPONSORSHIP 

EVENTS WEBSITE 

ON-GROUND ACTIVATION 

DBS 
PayLah! 

iWEALTH 

SOCIAL ACTIVATION 

Wealth Corporates 

Social Enterprises Mass Staff 

STAFF ACTIVATION 

Igniting 
Possibilities, 
Sparking Joy  
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Whether it’s being passionate about fun or having fun with a passion, 
everyone has something that they love doing. And where this brings them 
can be amazing. Just like how our passion for developing Singapore has 
helped us spark a difference in the lives of our colleagues, our customers 
and our friends in the community. At DBS, igniting possibilities is at the heart 
of who we are. WHAT’S YOUR SPARK? 
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Supporting ~ 100 
Social Enterprises 

 
Making a difference 
in the community – 

DBS Foundation 
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by storytelling 
Sparking Inspiration 



 with PayLah Santas 
Sparking joy 

17 



 with iWealthIQ 
Sparking money minds 
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 with iWealthIQ 
Sparking money minds 
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 with iWealthIQ 
Sparking money minds 



A Spark, once unleashed,  
creates more and more sparks.  
Each inspiring, building, and bursting with joy. 

 
The spark has always been within us,  
and at DBS, we’re making banking more joyful  
as we continue to ignite sparks all around Asia and beyond 
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DBS Marina Regatta IBM Watson Partnership  People of Purpose Supporting Social 
Enterprises 

DBS PayLah!  Societe Generale 
Acquisition 

5-time Best SME Partner 
Award Winner 

 

DBS BusinessClass 

Saved a life Waded though floods Thwarted a fraud 



Sparking National Pride 
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POSB 
NeighboursFirst: 
Celebrating new 
neighbourhoods 

Introducing the 
National Gallery 
– celebrating a 
“new” national 
icon 

DBS Marina 
Regatta, SEA 
Games dragon 
boating and 
sailing as one 



Living, Breathing Asia 

Asia’s Safest. Asia’s Best 

What We Stand For… 
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About us, about who we are 

About the recognition we are receiving, 
about what others say about us 

2006 

2010 

Igniting Possibilities, Sparking Joy 
About what we do for others and being 
purpose-driven 

2014 
2015 



Building our brand, from strength to strength 
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§DBS Brand Value: 
USD 4.01 billion 
§Top banking brand  
  in ASEAN 

“At DBS, we believe the impact 
we create goes beyond banking… 
because what we do touches real 
people, real businesses and real 
lives.  
 
We remain true to this reality and 
continuously strive to uphold the 
trust placed in us by our 
customers, our colleagues and 
the communities we operate in.”  
 

– Piyush Gupta, DBS CEO 
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The Arts 

Education 

Design 

Food 

Nature 

Sports 

Technology 

Travel 
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Innovative 

Daring 

Yummy 

Fit & 
Fabulous 

Quirky 

Community 
Minded 

Impactful 

Green 

http://www.dbs.com/spark/spark-something/en_sg/index.html
http://www.dbs.com/spark/spark-something/en_sg/index.html
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Since the launch of the DBS Marina Sailing Programme, 
over 7,000 people have already enjoyed Marina Bay! 

in Marina Bay Sparking fun 
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